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STYLE

L Crew's styling has made Jenua Lyons one of the most infy | desiy in Amerd
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BIG NEWS ABOUT |
SMALL FORKS
Why using a little one
means you'll eat more, 1.9

A TASTE OF PARIS

Creamy quiches
worth a visit to,
petit café, L3

AEITW BLATV/SORONTO STaR

A lock inside its Yorkdale mall stere. L4,

Jenna L.vons

J. Crew cult

Cult-favourite retailer and its design demi-goddess bring
magnetic mix of timeless and trendy pieces to Toronto

Jenna Lyons, creative directar and
president of J, Crew. The American
retaler with & cult following opens s
Tornnta store Aug. 8 at Yockdale Mal.

DERICK CHETTY
FALCA MIORTER

The cultish appeal of J. Crew com be tracod

LS chadn'’s wormen's, men's and lddswear,
she & the visiomary foroe bohind the K-
kis, bold eolowrs and stripes peddied by the
n&r Hcrpenunlnyh-hlh-dﬁ-dd
obsession.

style bloggers’
lx\mmwnunnwuw
and low<cost tems in one outfit —
uwrandokuplnh.l&wmmd
catalogoes — that appeals to fashion ob-
servers. 1t also her ability to tum classic
sppare] into the most desired and exciting
Erings to owm right mow that bas made ber
one of the mos? infloential desipers in
Anerica,
J Crew opens its only internstional stare
Thursday, & botly anticlpated 5000+
square-foot space in Toruntos Yockdabe
Shopping Centye that will stock women's
ciothitg aml accessocies.
The tosared Cansda

destgn
s esurly Augast, soouting locations kn Van-
courver, Calgary and Edmaonton for the re-

tailer's next stare, buforw retumning 1o X
Crew offices in New York City

The Sarspoke 10 Lyons asriier this week
about sequins, style ioons and how shop-
pers can nuwvigate the ahundarce of de-
signers and retailers to create'a personal
Jook. Tiis i s editnd version o that in.

As you travelled across Canada scouting
for stare locations, what did you come %o
think J. Crew will bring to Canadla that &
lacking In terms of fashion?

I wouldn't say there in a ot kacking in
faston. Maybe a niche that is not com-
pletely devedoped, T was sitting in & coffeo
shop inn Vancouver and | fedt | could have
been in New York, T coudd hawe been in
Connectiout, I could have been in Califoe
nia

There are customers out there locking
foe clansic clothes — » great trench coat, a
beautifid cabNe-kit sweater ~ past bemati-
i, classic, locmie styles. I'm hoping we
offer a wide raege of colours.

CLASSIC contrust an L&
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Splashy
weddings

in China cost
up to $60,000

But the average monthly
salary is a meagre $600

APRIL FONG
VAL 10 Tl ITAS

SO, CwnA—0fn Yeods s tired. On 2
sweltering 40C day, she has lrl\vlal

srawing

alane shops in the sl makieg city of Suz
bou i seuirch of dresses $or her bigt don
Armed with o parssol, with two giel
fricads by her side, the bride-to-be is not

mmu.wmm

ndﬁgmuaqmn#
Mcm-ﬂ-ummm
danad body- hugging dress.

"My dressn & to have & traditional and
elegant wedding but with princess ele-
ments” says Qin

WEDOING contirumdt o4 LS

SAUCY LADY

Chefs serve up
tasty menus
for survival

mnhu

Oy -oltdldn‘lhvwnwhrnb
that. Bt there was o dissster demo ot s
Scurboroudht Walisart recestly. 1t was kn
the garden centre and about a dozen staff
o to witch, There was no pabilic an-
nouscesnent, but some besmused shop-
ey wandered by,

The Capadian Red Cross imi#ed two
bl 1o sbwon bhow 1o makn *deliclous and
nutritions meals in times of emergencies,

oti)m-lmuonnﬂmdno

wpndumw.mmmme
challenge first. With the help of Caleb
Sliver, biis friend's 6-year-old son, McNish
opened three cins of organtic beans,
tossed them with dried herbs, olive oll,
bottled Jemon juce and o Whick of
shelled hemp seeds. 1t was an sye-catch-
ingl protein-rich salad.

DISASTER sartoimd i (3
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‘Grest colorr is what we spociabizo

mm':u:md o whilch
striped,

wurm momne o ey Savousrite things It

‘mot necessarily nbout bringing

something that ls missing but

beightening things o towdy,

1did & whirtwind tour (of Canada)
20 1 didn't got 2 chance to shep and
Jook ot ether Canodian brands but

0ot sy bdos by the wiy: Wi've soona
Jot of success with that.
T agree there is nn Erdense sat-

¥ ¥ ything.
Thafsrchasd tobe chang
Ing at 1, Crew. B's not 05 preppy.

Wear less makeu

A sneak preview
Get a tour of the sew L Crew store
¢ thastac com/Sving

) thestar.com &

A far s s s, there is
moee u:dcﬂmmn:hﬁ

woreen and the peessiire to be per
ﬁdnuvmbmﬂym
challergging. |

The Na. 1 bs boo much makeup. Tt
the kiss of death for anyone.

The other thing 1 see people doin
& Insisting they we a sizo 6 wha
thoy are roally s size &

Wearing clothes that e too tigh

s sood.

And [ think people underestima
1 Crew specializes in colour, says creative director Jenna Lyons. The retaller’s Yorkdale store opens Tharsday n firm handshake cin nake you s
and carries its signature striped shirts, coloured pants and timelwss classics, like this trench coat, for wemen. moch more
She'll wear n G des Gargons

sweater with an Aluia skirt with a

forus to taje that iterts that you may
already owned or you thought
wasn't for you and show you a dif-
feretst vy bo wear It

The styling ks just as much a part of
our DNA and part of ous ¥isual we-
nacular that people relate to just as
romch as the clothes are,

Your most famous customer is Mi-
chelle Cbama. Now that she is a
styl icon, I8 she an insplration?
What 1 fove ahout her, in terms of
piration, is not dy do-
shging cothes for hew, 1t the way
she connects with everyday people.

ICrew cardigar g

they don't have 10 wear oll designer

clothes to look beautiful 1 love the

fact that she is DOt & size 2. She W a
noemal, brawtiful, healthy

lave all clothes. I

You're 43 years old and six feet tall.
Should women dress for their age or

bedy type? |
Hody type is the find thing. I've als
ways advocrded that If you are cur-




